
                 

 

Health organisations urge Senators to stick with a cross-party recommendation to protect children 
from junk food, alcohol and gambling ads in crucial new legislation 

 

Dear Senator, 

Commercial marketing of harmful products and services to children – digital and analogue - should be 
banned. The impact on children from harmful marketing is an established and growing problem. In 
2020, the WHO-UNICEF-Lancet Commission report “A Future for the world’s children”, which examined 
the key challenges and barriers facing children’s health, cited this issue as one of the most 
underappreciated threats to child health and wellbeing. 

Digital media has amplified harmful commercial marketing, making it more widespread and complex, 
and COVID-19 further increased children’s risks of exposure. 

The Online Safety and Media Regulation Bill 2022, which begins its passage through the Oireachtas this 
evening (Tues 22 Feb), will do much to reduce the exposure of children to harmful content and online 
harms but, in the absence of explicit bans of online advertising and marketing of harmful products to 
children, it will fall short of what is needed. 

While we have worked independently to draw attention to the harms caused by online advertising and 
marketing to children in our own advocacy remits – junk food, alcohol, gambling – we now believe that 
is a timely moment for a more integrated, coordinated approach.  

Recognition by the Joint Committee on Tourism, Culture, Arts, Sport and Media in its Report on Pre-
Legislative Scrutiny of the General Scheme of the OSMR Bill that there should be a ban on advertising to 
children online of these products, reinforces the need for joint action by our organisations to ensure 
that this Bill is amended and strengthened to protect children. 

We believe an explicit reference to a prohibition of online commercial advertising to children of junk 
food, alcohol and gambling, as recommended by the Committee in Recommendation 24, should be 
progressed. This must be explicitly referenced in that part of the legislation (Chapter 3; 139K) that deals 
with online safety codes. We appreciate that the Media Commission will have a role in regulating 
commercial advertising on certain online services, but the inclusion of this ban, recognising the public 
health interests of children, must be made clear from the outset. 

We look forward to your support on this matter and to engaging with you and your office as the 
legislation progresses. 

Yours sincerely, 

 

Kathryn Reilly  Andrea Ryder  Dr Sheila Gilheany 
Irish Heart Foundation  College of Psychiatrists of Ireland   Alcohol Action Ireland 
kreilly@irishheart.ie  andrea@irishpsychiatry.ie  sheila.gilheany@alcoholactionireland.ie 


